ability to acquire competencies. However, the communities were not obliged to supply inputs exclusively to Natura, which could attract potential competitors. In fact, these communities had already been approached by other companies.
As they were pondering these facts, Mauro and Raoni debated whether Natura could indeed conciliate competitive advantages and the effort to develop communities even without exclusivity agreements for the supply of inputs.
The cabocla continued on its way up the large Amazonian river toward Jauri, and doubts about the viability of Natura UIB's business model continued to weigh on the minds of Mauro and Raoni. Soon they would go ashore at the Moju community for a meeting with producers and submit their supply and price proposals.
Natura
Natura was founded in 1969 by Antônio Luiz da Cunha Seabra with the aim of combining cosmetics and relationships.
2 Years later -in 1979 and 1983, respectively -Seabra was joined by two entrepreneurs, Guilherme Peirão Leal and Pedro Luiz Barreiros Passos. Together the three laid the foundation for what would become Natura Cosméticos in terms of both the company's structure and its beliefs about and vision of the world. Natura's mission ("reason for being") is based on pursuing products that promote wellbeing; the harmonious and pleasant relationship of a person with one's body; "being well"; the empathetic, successful, and gratifying relationship of a person with others, with nature and with the whole. The company believes that "Life is a chain of relationships." The company held its IPO in 2004 on the Novo Mercado, the listing segment of the São Paulo Stock Exchange (Bovespa), 4 with the highest corporate governance standards, and in that year posted sales revenue of R$2,472 million and net income of R$300.3 million. From 2004 to 2012, the company registered growth in sales revenue of 179% and in net income of 177%, which reached R$6,887 million and R$830.9 million, respectively, in 2011. 5 The company was elected as one of the 21 most sustainable companies by Exame magazine in 2010 and 2011.
